








Q3. Do you think the new ad campaign has 
been successful in adapting to the times? 

Q4. How do you think advertising has changed 
over the past few decades?
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(This interview was conducted after all three 
participants were made familiar with Cadbury 
campaign that reimagines its cricket commercial 
of 1993, where a girl dances on a cricket pitch to 
celebrate her boyfriend’s century. In the 2021 
version, the girl is seen hitting a century and 
her boyfriend jumps onto the fi eld to dance and 
celebrate her smashing performance. Both video 
advertisements were shown to the participants 
before questions were posed. The participants 
are members of the same family but belong to a 
different generation.)

Q1. What are your impressions of the two ad 
campaigns?

- Rohan Bhargava
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Q2. Who do you think the two advertisements 
are targeted towards?



-Ishani Mishra
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- Eishika Dhar
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- Anushka Bhargava
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- Aashna Thakur
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- Ishani Mishra
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- Aashna Thakur
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- Aashna Thakur



Entertainment
Crossword:

37

The Emotional Impact of AdvertisingVigyap Issue 8

34

-Rohan Bhargava
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